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Consumption and Production aligned with Nature. How does that work? 

Consumer demands grow constantly and therewith the use of resources and the 

output of CO2. We need to find out how to succeed in balancing the consumption 

and production on one hand and the utilisation in line with nature on the other 

hand. The CSCP Workshop will address this problem and also the question of how 

products must be bought in the future in order to reach target groups like LOHAS.  

Workshop participants will explore best and worst case scenarios for the year 2050 

and discuss possible actions. They will examine questions like these: what would 

the world be like in 40 years if biodiversity continued to diminish so rapidly or if it 

were eliminated altogether? How do we live and consume? How do we work and 

conduct business?  

Michael Kuhndt, Director of the CSCP, says ‘we want to contribute to sustainable 

consumption patterns in the mass market with our work so that we make a positive 

contribution to biodiversity and climate change.’  

 

The CSCP, UNEP / Wuppertal Institute Collaborating Centre on Sustainable Consumption and 
Production, was founded in 2005 by the Wuppertal Institute for Climate, Environment and Energy 
and the United Nations Energy Programme. It was created as an international think tank and do 
tank for research, pilot and transfer activities in sustainable consumption and production. More 
information at www.scp-centre.org 
 
 
 
SusCon 2010 
This year the second International Conference on Sustainable Business and Consumption takes 
place in Nuremberg at the NurembergTrade Fair. From 15-16 June, businesses, NGOs and policy 
makers will exchange information about biodiversity in particular. The focus is on new business 
models such as social business, certifications, as well as concrete activities to preserve 
biodiversity. Supporters include IUCN, FAO, IFOAM, Rainforest Alliance, Deutsche Gesellschaft 
für Technische Zusammenarbeit (GTZ), cscp, Deutsche Umwelthilfe, Soil & More, as well as the 
Business & Biodiversity Initiative. Sponsors include Unilever, REWE Group, Neumarkter 
Lammsbräu as well as DEG/ KfW Banking Group. At the first event in 2009, prior to the 
international BioFach, The World Organic Trade Fair, around 200 people participated from the 
business and NGO sectors. For more information, go to www.suscon.net. 
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More Information  
Udo Censkowsky, Organic Services: +49 (0)89-82075902,  u.censkowsky@organic-services.com 
Bernward Geier, COLABORA: +49 (0)2245-618652,  b.geier@colabora-together.de 
Fritz Lietsch, ECO-World, +49 (0)89-7466111,  f.lietsch@eco-world.de 

 

 

 

 

 


